A FILM BY JAMES MOLL

FARMLAND‘

PSP \bout FARMLAND
FARMLAND

The Evolutioh lof a Tradition

FARMLAND, from award-winning director, James Moll, takes an intimate

look at the lives of farmers and ranchers in their ‘20s, all of whom are now
responsible for running their farming business. Made with generous support of
USERA, the film allows audiences to step inside the world of farming for a first-
hand glimpse into the high-risk/high-reward lives of farmers and ranchers.

The Evolution of’aTradition

For more information, visit www.farmlandfilm.com.

Follow FARMLAND Film on Facebook 0 or @farmlandfilm on Twitter

Available on Various Director James Moll, Allentown Productions
Platforms for Purchase 5

PR James Moll's work as a documentary filmmaker has
and Digital Download J

earned him an Oscar®, two Emmys® and a Grammy®.
Moll has directed and produced such films as

Yl]u TI]he "‘ XBOX "Foo Fighters: Back and Forth” about the 16-year career
of the rock band Foo Fighters; the sports adventure
:  "Running the Sahara,” executive produced by Matt Damon,;
VJJJ PlayStation NETFLIX “Inheritance,” about the daughter of a Nazi concentration
i camp commander; and “The Last Days®, executive produced
€ T a&a}gmm by Steven Spielberg, which won an Academy Award®.
i Established in 2001 by Moll, Allentown Productions is a
Walmart UGKBUS] Los Angeles-based film and television production
st : company specializing in non-fiction entertainment.
NOW AVAILABLE: ALSO AVAILABLE.:
FARMLAND Curriculum Guide! - FARMLAND Community
USFRA is partnering with Discovery Education, the leading provider TO Olk]_tS
of digital content and professional development for K-12 classrooms,
to create and distribute a curriculum guide about the film, agriculture | Interested in screening
and food production to high schools nationwide. This curriculumis | the film? FARMLAND
now available and is created to: :  Community #
i Toolkits are available et ND
* Raise awareness for FARMLAND and curriculum guide materials :  for purchase at
with high school educators in large, urban cores. i farmlandfilm.com.
¢ Spark conversations about (NG CONvg, Qommumty Foolts
agriculture, including food «“P \Q 4/ 0, PO S CODYAgLE
production issues, among urban % G e Ao SR s
: 7 :  to screen the film, talking points, FARMLAND
high school students. 0ISCO V ERIN [; : 2 >
i merchandise; everything you need to host your
» Be accessible to every high school F A H M I_ A N u very own screening! Visit farmlandfilm.com and
student and teacher in the U.S. e S R A e click "Host a Screening.”

= U.S. Farmersw®| Ranchers Alliance » Wholly or partially funded by one or more Checkoff programs.




Discovering FARMLAND

i Ty, The U.S. Farmers and Ranchers Alliance® (USFRA)
\j\ .i/ e announced on November 12, 2015 the launch

' of an all-new educational initiative designed to
I] I 5 [: u v E H | N E provide high school students a first-hand glimpse

into modern agriculture. Created in conjunction
F A H M l A N n with Discovery Education, the leading provider
of digital content and professional development
ABOUT FOOD & AGRICULTURE for K-12 classrooms, Discovering FARMLAND
offers interactive resources that allow teachers
and students to experience the industry through
the eyes of six young farmers and ranchers,
all while learning about food production’s

connection to science, economics, technology
and sustainability.

HIGH SCHOOL CURRICULUM

Discovering FARMLAND provides high school students,
educators and parents with standards-aligned lesson plans
and interactive activities that explore concepts critical to LESSONS
modern agriculture, such as sustainability, technology, and

science. Designed by Discovery Education’s curriculum

experts, these resources aim to stimulate thoughtful

conversations between educators and students about key

issues including: innovative use of technology on farms @ Dj (C_)) g

and how it has transformed the industry, challenges farmers

face such as weather and growing conditions, common FARMING AS EDUGATED BREAKING DOWN CRALLENGES IN FARMING
stereotypes around farmers and ranchers, and market supply AN INDUSTRY CONSUMERS STEREOTYPES AND RANCHING
and demand. Additionally, FARMLAND will be integrated into

Discovery Education Streaming Plus™, a comprehensive

digital library containing more than 200,000 learning assets

aligned to state and national curriculum standards.

ABOUT  LESSONS  VIDEOS

“Discovery Education is proud to partner with the U.S.

Farmers & Ranchers Alliance to provide students across

the country, especially urban youth, this unique learning

opportunity,” said Lori McFarling, Senior Vice President of

Discovery Education. “The engaging resources available in Discovering FARMLAND will transport students to farms across
America, and connect science, technology and entrepreneurship skills to real-world careers and practices in today's modern
agriculture industry.”

The Discovering FARMLAND materials are available for viewing and download at www.DiscoveringFarmland.com.

*U.S. FarmersW@' Ranchers Alliance »






